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1. Statement

Allianz policy is to promote free and fair competition to the benefit of 
our customers, investors and Employees. Therefore Employees and 
Business Partners are expected to comply with applicable antitrust 
laws in general and the Allianz Antitrust Code in particular at all 
times. 

Antitrust violations will not be tolerated. Failure to comply with anti-
trust laws can expose Allianz Group, its OEs and Employees to severe 
reputational risks, fines imposed by antitrust authorities, claims 
for damages by customers and competitors, regulatory and even 
criminal sanctions. Vital contracts can be held invalid or unenforce-
able. Furthermore, an antitrust violation may constitute a breach of 
the Employee’s contractual obligations exposing the Employee to 
disciplinary and civil action.

2.  Rules of Conduct

(1) Dealing with Competitors

Agreements and concerted practices which have as their object or 
effect a prevention or restriction of competition are prohibited. 

Anti-competitive agreements can be formal and informal, written 
and oral as well as explicit and implicit. They include agreements 
which seek to fix or control (purchase or sales) prices, premiums, 
margins, terms or conditions, prevent price competition e.g. by a 
prohibition to undercut the competitors’ prices, allocate customers, 
products or territories or boycott certain customers, suppliers or 
intermediaries.

A concerted practice describes aligned behaviour between compa-
nies after a moment of coordination during an informal meeting, via 
email correspondence or in a telephone call, with the unspoken aim 
or the effect of limiting competition. In particular, the exchange or 

one-way provision of information may be regarded as a concerted 
practice. 

Therefore no information must be accepted from or given to com-
petitors which permits any conclusions as to the present or future 
market conduct of the party giving the information (e.g. pricing, 
product development, underwriting, marketing and claims settling 
strategies). This rule applies irrespective of the nature of the contact, 
including e.g. trade association meetings, conferences, business 
lunches, hallway discussions as well as private dates. 

Furthermore, any form of collusion in bidding (so-called bid-rigging) 
is forbidden. Employees, directly or through an intermediary, may 
not discuss with any competitor a decision to bid, not to bid, or the 
price at which the OE will bid. Complementary, phony or “cover” bids 
are prohibited.

If an Employee receives an improper communication from a com-
petitor, e.g. an invitation to exchange price information or allocate 
customers or territories, in addition to clearly declining the invitation, 
the Employee must immediately contact the competent legal de-
partment so that any additional measures necessary to disassociate 
the OE from the suggested activity may be taken.

The competent legal department must be consulted before entering 
into any direct or indirect (through third parties, e.g. service provi-
ders) agreements with competitors on:

co-insurance schemes (except ad-hoc co-insurance agreements 
for a single risk),
benchmarking projects, 
data exchange tools accessible to competitors, 
loss allocation or redress.
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 (2) Dealing with Customers and Business Partners

Agreements between Allianz and its customers, suppliers or inter-
mediaries (so-called vertical agreements) may also be considered 
anti-competitive if they limit competition either between the parties 
to the agreement or third parties (e.g. competitors of Allianz). 
Again, this covers formal and informal, oral and written as well as 
explicit and implicit agreements. Such agreements include but are 
not limited to clauses which restrict the business partners’ freedom 
to set prices for its services/products, exclusivity and non-compete 
arrangements as well as the allocation of customers, products or 
territories.

Vertical restrictions may have preponderant pro-competitive effects 
which lead to an exemption from the statutory cartel prohibition. 
However, it requires a careful economic and legal self-assessment to 
check whether an exemption applies. Consequently, the competent 
legal department must be consulted before entering into any poten-
tially restrictive vertical agreement. This is particularly true but not 
limited to framework agreements with service providers (e.g. repair 
shops) in the context of claims settlement.

(3) Trade Association Activities and Conferences

Trade association activities are antitrust sensitive as they require 
collaboration amongst competitors. Consequently, participation as 
a company-designated member of a trade association committee 
requires prior approval of the participant’s line manager. 

Contacts with competitors necessitated by trade association work 
must be limited to subjects which are in compliance with applicable 
antitrust laws. It is important that an agenda is prepared and circu-
lated prior to and closely followed at any meeting. Minutes should 
be drawn up after each meeting and checked for correctness by the 
participant.

Participants must object to any discussions going beyond legitimate 
subjects. Should the discussions continue, participants need to leave 
the meeting and have their departure recorded in the minutes. 

In addition, participants in trade association meetings should consult 
upfront with their competent legal department regarding:

any proposed association activity that could have a potential effect 
on competition (e.g. creation of codes of business conduct or 
other rules on how association members conduct their business, 
drafting of standard terms, benchmarking, statistical data collec-
tion and reporting exercises)
presentations they intend to give.

The same rules apply to any other meetings where representatives 
or employees of competitors are present (e.g. conferences). When 
any doubt exists about the legality of any proposed action, the matter 
should be discussed beforehand with the competent legal depart-
ment.

(4) Abuse of a Dominant Market Position

The abuse of a dominant position in a specific market is illegal. Abusi-
ve behaviour may include, but is not limited to, preventing others 
from entering the market, refusing to enter into a business relation-
ship, contractually forcing or stimulating customers or suppliers to 
deal with Allianz (e.g. by using exclusivity clauses or loyalty rebates 
or discount systems), tying the sales of certain products or services to 
the purchase of other products/services, discriminating between the 
same types of customers or suppliers, setting prices excessively high 
or setting prices below cost, or the request for inadequate purchase 
prices. 

Whether Allianz may hold a dominant position in a market (so that 
the prohibition of abusive practices applies) requires a case-by-case 
legal analysis. In product markets where Allianz holds a strong mar-
ket position either alone or together with a few competitors, marke-
ting/sales and procurement practices should be closely coordinated 
with the competent legal department.
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